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HG1 M Family Basics 58.7% 15.5% 15.1 1.5% 2.7% 59.4% 15.5% 2.1% 18.8% 12.2% 3.0% 84.6% 56.5% 87.8% 71.0% 23.5 29.5 20.7 11.9 8.8 5.6

HG2 E Suburban Stability 40.4% 13.3% 13.4 0.8% 1.4% 59.2% 14.7% 1.8% 22.2% 6.5% 4.1% 70.0% 56.4% 86.5% 73.5% 20.6 29.5 22.8 13.2 9.1 5.0

HG3 H Aspiring Homemakers 57.6% 17.9% 13.2 1.4% 1.9% 63.5% 12.63% 0.8% 19.9% 11.8% 2.3% 87.6% 64.0% 91.9% 68.7% 20.4 31.7 23.7 12.9 7.6 3.8

HG4 L Transient Renters 58.2% 16.6% 15.4 1.5% 2.9% 58.4% 13.3% 1.7% 22.2% 13.6% 3.8% 85.1% 54.7% 91.6% 63.3% 22.4 28.0 22.0 13.0 9.4 5.2

HG5 F Senior Security 23.0% 5.2% 13.2 0.6% 0.9% 52.3% 19.9% 2.7% 23.6% 5.0% 8.5% 41.5% 37.1% 71.9% 74.9% 21.7 28.4 18.2 15.4 8.4 8.0

HG6 D Domestic Success 47.9% 17.5% 13.4 0.8% 1.9% 62.8% 12.5% 1.2% 20.9% 10.4% 2.7% 85.5% 65.4% 89.6% 71.2% 21.3 32.0 22.9 12.6 7.4 3.8

HG7 O Municipal Challenge 48.4% 14.9% 15.1 2.3% 1.4% 56.0% 17.7% 3.3% 19.4% 13.0% 5.0% 75.6% 44.6% 82.8% 68.6% 21.1 28.3 19.4 15.8 8.8 6.5

HG8 K Modest Traditions 39.4% 9.8% 14.6 0.5% 1.1% 56.6% 16.3% 2.0% 23.5% 6.7% 5.8% 65.1% 48.1% 83.1% 71.1% 21.3 27.3 21.8 13.3 10.6 5.7

HG9 N Vintage Value 34.3% 8.0% 14.3 1.2% 1.1% 50.8% 19.8% 3.3% 24.6% 4.8% 6.3% 51.7% 35.4% 76.3% 63.3% 24.5 25.3 18.0 15.4 9.4 7.3

HG10 B Prestige Positions 35.0% 11.4% 12.9 0.7% 1.5% 59.7% 15.7% 1.5% 20.9% 6.4% 4.1% 67.2% 58.6% 84.1% 77.4% 20.5 27.9 23.2 14.9 8.1 5.4

HG11 J Rental Hubs 59.4% 25.0% 15.8 1.7% 3.5% 62.4% 11.4% 1.1% 20.0% 14.8% 2.5% 86.9% 57.7% 92.8% 68.3% 19.6 32.7 24.2 11.3 7.6 4.6

HG12 A Country Living 35.3% 8.7% 5.0 0.2% 0.9% 56.9% 17.6% 1.3% 23.2% 4.4% 4.9% 61.3% 50.1% 85.6% 71.0% 19.1 27.6 23.2 14.6 8.7 6.7

HG13 G Rural Reality 42.0% 11.0% 8.1 0.6% 1.2% 57.7% 15.2% 1.7% 23.5% 7.3% 5.2% 64.4% 44.9% 84.8% 69.4% 21.7 26.2 24.1 12.6 9.2 6.2

HG14 I Urban Cohesion 42.6% 19.2% 15.8 2.7% 4.1% 55.7% 17.6% 2.0% 18.1% 15.6% 4.4% 73.5% 55.3% 86.9% 72.6% 21.7 24.4 20.1 18.4 9.1 6.3

HG15 C City Prosperity 44.0% 15.6% 16.8 1.8% 2.5% 61.8% 10.8% 1.0% 22.2% 11.2% 2.0% 85.2% 62.1% 89.3% 73.5% 21.7 31.3 23.1 12.2 7.0 4.7

National 44.4% 13.8% 13.40 1.16% 1.9% 58.2% 15.5% 1.8% 21.5% 9.4% 4.4% 71.8% 52.6% 85.5% 71.0% 21.4 28.8 21.8 13.8 8.6 5.6
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